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e Yate is 40 minutes drive to Bristol
e Total catchment over 450,000 from surrounding areas’

Successful retail centre
446,000 sq ft

100 retailers

110,000 sq ft Tesco Extra

90,000 sq ft of new retail space added in 2012, now let to M&S Simply
Food, Costa and Sports Direct

e Plans for 90,000 sq ft cinema-led leisure extension
£99.6m potential catchment spend for comparison goods™

e 3,500 new homes planned’

*CACI 2011 **ORC 2005 1 Gloucestershire Council Draft Core Strategy 2012
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VITAL STATISTICS

* Youthful population with 25-54 age groups above the regional
average

* 40% of local population aged 25-44
Low unemployment at one third less than the national average

e Core consumers from Industrial heritage and suburban mindsets
MOSAIC groups

e Major representation from affluent social groups in immediate
catchment
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Careers & Kids

* Family with young children

Solid incomes

Consumer credit

Home life balance

Technologically aware

Professional rewards
e Married with children

e Senior career position

Significant equity
Well educated

Car ownership



BEST FOOT FORWARD

e 50,000 sq ft of modern retail space added in 2012, now
let to M&S Simply Food, Costa and Sports Direct

110,000 sq ft Tesco integrated within the scheme
90,000 sq ft cinema - led leisure extension planned
1,550 free car parking spaces in the town centre

e Adjacent to bus and taxi interchange
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IMPORTANT NOTICE

DTZ and Savills give notice to anyone who may read these particulars as follows: 1.These particulars are prepared for the guidance only of prospective purchasers / tenants. They are intended to give a fair overall description of the property but are not intended to constitute part of an offer or contract. 2. Any information contained herein
(whether in the text, plans or photographs) is given in good faith but should not be relied upon as being a statement or representation of fact. 3.Nothing in these particulars shall be deemed to be a statement that the property is in good condition or otherwise nor that any services or facilities are in good working order. 4 The photographs
appearing in this brochure show only certain parts and aspects of the property at the time when the photographs were taken. Certain aspects may have changed since the photographs were taken and it should not be assumed that the property remains precisely as displayed in the photographs. Furthermore no assumptions should be
made in respect of parts of the property which are not shown in the photographs. 5. Any areas, measurements or distances referred to herein are approximate only. 6. Where there is reference in these particulars to the fact that alterations have been carried out or that a particular use is made of any part of the property this is not intended
to be a statement that any necessary planning, building regulations or other consents have been obtained and these matters must be verified by any intending purchaser / tenant. 7.Descriptions of a property are inevitably subjective and the descriptions contained herein are used in good faith as an opinion and not by way of statement of
fact.
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